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Report from the completed parts of the research -
Partial results of the PL research
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1. Owner
2. Executive Director
3. CSR or PR Manager 
4. Other manager
5. Employee in another position



Type of enterprise
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1. Part of multinational company 
(daughter of foreign mother company)

2. National company (no 
connections to foreign mother 
company)



A2 Legal form
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1. Joint Stock Company
2. Limited Liability Company 
3. Public Company
4. Limited Partnership
5. Self-employe



A4 Company status at establishment
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1. Established and still operates as FAMILY business
2. Established as FAMILY business, but it it not anymore
3. Never been FAMILY business



B1 Legal form

Visegrad grand no. 22220149 "Corporate Social Responsibility 
in Business Practice of the Visegrad Region"

6

1. Joint Stock Company.
2. Limited Liability
3. Company

4. Public Company
5. Limited Partnership

6. Self-employment
7. Cooperative



B2 Year of establishment
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B3 Company status
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1. Established and still operating as a FAMILY business
2. Established as a FAMILY business, but is no longer one
3. Never been a family business



B4  Establishment as EWFEP?
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1. Established as EWFEP
2. Was not established as EWFEP



B5 Turnover (EUR)
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B6 Region of registered office in Poland
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B7 Operation in regions
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B7* Number of branches/
Company's core business sector
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Production
Services
Trade



B9 Size of the company
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1. Microenterprise (0-9 employees) 
2. Small enterprise (10-49 employees)
3. Medium size enterprise (50-249 employees
4. Large enterprise 250 (to 499) 
5. (Extra) Large enterprise 500+ emloyees



B10 Decentralization* [CSR Planning]
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[CSR Planning]

[CSR Reporting ]
[Donation and philanthropic activities]
[Environmental friendly activitiies]
[Employee care ]
[Adoption of a Code of Ethics]
[COVID-19 related management]
[Conflict in Ukraine related management]
[Current energetic crisis related management]

1.Exclusively abroad (foreign headquarters) 2. Hybrid decision of headquarters and affiliate3. Locally - Every affiliate(daughter company) separately4. They do not deal with this issue at all



B11 Ethical scandal
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.

1. They face them regularly
2. They have faced more cases
3. An isolated (singular/ rare) ethical 
problem
4. No ethical issue yet
5. No evidence / I do not know any



B12 Formalization of ethics
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1. Formalization in form of Code of 
Ethics / Code of Conduct

2. 2. Formalization in other form (in 
Annual report, Collective agreement, 
Employmentcontract...)

3. No formalization of ethics 
4. I don’t know



B13 Nationality of CEO
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1. Host country nationality (local)
2. Mome (mother) country nationality 
3. Third country nationality 
4. Two directors (one from the home - one from 
the host country)



B14 Gender of the CEO
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1. Man
2. Woman



B15 Number of members of the SB
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B16 Women in the SB
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B17 Gender in enterprise
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1. Exclusively women
2. Mostly women
3. Balanced number of men and 

women
4. Mostly men
5. Exclusively men
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No time

Misunderstanding

Lack of human capital

High implem. costs

No obligation (no 
need - we don't 
care)

C1* Why CSR is not planned
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Separate CSR department; 1; 4%

Under Marketing Department; 3; 10%

Under the HR (Human Resources) 
department; 3; 10%

CSR is not organizationally integrated - it 
is not planned; 21; 70%

HR and Marketing Department; 1; 3%

CEO or owner in the form of principles, plans and so on; 1; 3%
C1. CSR IN THE ORGANIZATIONAL STRUCTURE (N = 30) 

How does the monitored entity have 

CSR integrated in the organizational 

structure?
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No, but company has mid-term 
Action plan for; 3; 33%

No, CSR is taken 
spontaneously; 1; 

11%

No, CSR included in company 
strategy; 4; 45%

Yes, separated 
strategy for CSR; 1; 

11%

C3. CSR STRATEGY

The need to contribute to the 
"public good"; 5; 56%Effort to follow 

current trends; 
3; 33%

Effort to compete 
with the 

competition that 
carries out these 
activities; 1; 11%

Pressure from the parent 
company; 0; 0%

C2. MOTOVES OF CSR

What was the main reason (motive) for starting 

the implementation of CSR activities? (N = 9)
Does the company have a strategy for CSR? (N = 9)
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C4. RELATION OF CSR

NOT AT ALL (no activities 

directly related to the focus 

of the business)

COMPLETELY (only activities directly 
related to the subject of business)

Is the nature of the implemented CSR activities directly related to the MAIN SUBJECT of the 

company's business  (e.g., a policy on food wasting for a food producer)?



Visegrad grand no. 22220149 "Corporate Social Responsibility 
in Business Practice of the Visegrad Region"

27

1

8

1

2

6

4

1

5

4

2

5

3

4

1

5

3

3 5

3

2 3

3

2

2

2 1

3

2

2

1

2
1

1 1

1

11 1 1 2 2 2 2

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Support for
employee voluntary

activities

Application of the
principles of

business ethics
(adoption of a code

of ethics)

Philanthropy and
sponsorship

Support of the local
community

(cooperation with
schools, non-profit
organizations, local

government)

Care for employees
beyond the law
(health, safety,

regeneration of the
workforce, etc.)

Training and
retraining of

employees beyond
what is necessary

Assistance with the
application of

dismissed workers
(retraining,

outplacement)

Ensuring the
balance of personal

and work life of
employees / work-

life balance
(elimination of

overtime, flexible
working hours,

special approach to
parents of minor

children, etc.)

Public rejection of
child labor both in
society and in its

suppliers

Employment of
minority and

endangered groups

Activities related to
the conflict in

Ukraine

Activities related to
the COVID-19

C5. SOCIAL ACTIVITIES CSR: To what extent is the monitored company engage in the following SOCIALLY focused 
CSR activities? (N = 9) 

VERY STRONGLY STRONGLY AVERAGELY WEAKLY NOT AT ALL
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1 1
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0%

10%
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30%

40%
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60%

70%

80%

90%

100%

Organic production
(certified organic / bio

products, EMAS
standards, or ISO

14000)

Investing in energy-
saving technologies

More environmentally
friendly modes of

transport (dislocation
of transport from road

to rail, etc.)

Reducing waste
production and more

environmentally
friendly waste
management

Use of recycled
materials and raw

materials

Reducing CO2
emissions

Reduction of
consumption (energy,

water, etc.)

Environmental
education of
employees

Protection of natural
resources (water, soil,

etc.)

Use of renewable
natural resources

Investing in green
technologies

C6. ENVIRONMENTAL CSR ACTIVITIES: To what extent is the monitored company engage in the following 
ENVIRONMENTALLY focused CSR activities? (N = 9) 

VERY STRONGLY STRONGLY
AVERAGELY WEAKLY
NOT AT ALL
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10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Rejection of corruption Protection of intellectual
property

After-sales or post-
warranty customer service

Transparency of the
organization's activities and

publication of economic
results

Creation of job
opportunities for people

with special needs
(sheltered workshop,

employment of disabled
people, mothers on

maternity leave, etc.)

Maintaining above-
standard loyal relationships

within the supply and
demand chain

Ensuring above-standard
quality and safety of goods

and services

Transparent reporting of
CSR activities

Elimination of
Greenwashing

C6. ECONOMIC ACTIVITIES OF CSR: To what extent does the monitored company engage in the following 
ECONOMIC-oriented CSR activities? Estimate the degree of implementation of the activity based on an analysis of 

available company documents? (N = 9) 

VERY STRONGLY STRONGLY
AVERAGELY WEAKLY
NOT AT ALL
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NO; 7; 78%

YES; 2; 22%

C10. CSR AWARDS: Has the company ever been 
awarded for its socially responsible activities? (N=9)
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500000

600000

700000

1 2 3

C8. CSR COSTS (EUR):  
The the volume of funds intended for CSR 
activities for the year 2021 in EUR (if such 

data is available). CHANGE LOCAL 
CURRENCY! (N = 3)

C10. NAME OF THE AWARD: Fill in if you answered "Yes" to 

previous question. If the company has been awarded, also 

state for which activity/area of activities (N = 3):

1. Pomorski Gryf Lider Odpowiedzialności Społecznej X 1

2. PRZEDSIĘBIORSTWO FAIR PLAY (20 times) X 1

3. https://www.bnpparibas.pl/o-banku/nagrody-i-wyroznienia x 1

https://www.bnpparibas.pl/o-banku/nagrody-i-wyroznienia
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Strengthening corporate
culture

Strengthening the brand
value of the company -

building a brand

Promoting innovation Risk Management Cost reduction Increase of revenues Better human resource
management

Increasing the
attractiveness for

investors

Increasing transparency Increasing
competitiveness

C9. EFFECT ON COMPANY'S RESULTS: How strongly do the effects from the implementation of CSR activities affect 
the company's results? (N = 9)

VERY SIGNIFICANT SIGNIFICANT AVERAGE

WEAK NONE
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NO; 4; 45%

No, but it is in the 
process of certification; 

2; 22%

YES; 3; 33%

C11. CERTIFICATION: Are the company's CSR activities 
certified? (N = 9)

C11. OBTAINED CERTIFICATES: Fill in if you answered 

"Yes" or "No, but is in the process of certification" to 

previous question (N = 3):

1. Certified ECO/BIO production 

2. EU Ecolabel" (formerly "European Flower")
Forest Stewardship Council FSC, SGS Certificate

3. Global Reporting Initiative (GRI)
UN Global Compact
UN Guiding Principles on Business and Human Rights
EU Ecolabel" (formerly "European Flower")
Forest Stewardship Council FSC
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No (in formalized document); 5; 56%

Yes, but just occasionally (every 3 years); 1; 11%

Yes, reguralry; 3; 33%

D1. CSR REPORTING: Information from the company's website (CSR manual / Annual Report/ 
other document)  and from the representative of the monitored company (N = 9)
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Shareholders Managers Regular employees Customers Business partners Goverment Public

D2. FORM of CSR REPORTING: In which form monitored company PRIMARILY reporting the implemented CSR 
activities for selected stakeholders? (N = 4)

Specialized CSR Report Part of Sustainability Report Part of Annual Report

Part of other report (marketing, PR, ect.) Managerial (non-public) reports Absence of reports and publication
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Direct reporting (e-
mail)

Intranet Web page Social networks Portal of
Ministry/Goverment

Portal of Trade Union Other

D3. CHANNELS for CSR: How often monitored company use selected channels for reporting the implemented CSR 
activities? (N = 4)

Regularly Often Occasionally Rare Never
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CSR generally Environmental
matters

Social matters Economic matters COVID-19 related
activities

Conflict in Ukraine
related activities

Energetic crisis
related activitites

Diversity (gender,
race, ect.)

Anti-corruption
and bribery

Respect for
human rights

D4. REPORTING TOPICS: How strongly the company reports on selected CSR activities? (N = 4)

Fully Largelly Partially Briefly Not at all
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1. Fully 2. Largely 3. Partially 4. Briefly 5. Not at all

D5 Reporting factors - reporting readiness

Non-financial reporting directive currently 
apply to large public-interest companies 
with more than 500 employees

EU taxatomy of environmental 
objectives for companies over 
250 employees

Corporate Sustainability Reporting 
Directive (CSRD) mandatory over 250 
employees (from 2025 for years 23/24)
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Very strongly

D6 Readiness for reporting

Strongly Averagely Weakly Not at all

CSR generally Environmental 
matters

Social matters Economic 
matters

COVID-19 
related 

activities

Conflict in 
Ukraine 
related 

activities

Energetic 
crisis related 

activitites

Diversity 
(gender, 
race, ect.)

Anti-
corruption 
and bribery

Respect for 
human 
rights
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CSR department Compliance Department Another department External specialist Nobody (no reports)

Now In the future 

D7 Reporting factors
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Disinfection and 
cleanliness of 
premises

Elimination of 
social contacts 
in the 
workplace 
(Home Office, 
shifts, changes 
in schedules)

Assistance to 
the public and 

the local 
community 

(sponsorship, 
participation in 
testing, vaccine 
research, etc.)

Other Obliged 
Homeofice

Extra employee 
benefits (possibility 

to test at the 
workplace, take 

voluntary 
quarantine with 

income 
compensation, etc.)

Equipping 
employees 

with protective 
equipment

Increased 
prevention costs 
(testing at the 
employer's 
expense, 
reimbursement of 
nutritional 
supplements, etc.)

Nothing … Minimum… Weak emphasis Strong Very strong emphasis over the normal framework

E1 COVID- 19 and CSR  
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Effectivity of work Economic outcomes Corporate culture Responsibility of 
social responsibility

Introducing new 
management 

systems

Interpersonal 
relationships

Very positive Rather positive No effect Rather negative Very negative

E2 Effect of pandemic on business 
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Financial and 
material 

collections

Assistance to 
refugees 

(transportation, 
accommodation

Other Relocation of 
employees (and their 
families) from foreign 

branches of a 
multinational 

company]

Employment of 
refugees

Material
collections

Volumteering of 
employees

Nothing … Minimum… Weak emphasis Strong Very strong emphasis over the normal framework

E3 Conflict in Ukraine and CSR
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Effectivity of work Economic outcomes Corporate culture Responsibility of 
social responsibility

Introducing new 
management 

systems

Interpersonal 
relationships

Very positive Rather positive No effect Rather negative Very negative expectations

E4  Effect of conflict in Ukraine on business
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Investing in 
energy-saving 
technologies

Mandatory 
home-office

Investing in 
renewable 

energy 
technologies

Transition to 
paperless 

administration

Ban on electric 
eguipment (heaters, 

ect.)

Mandatory 
shutting down 

the devices 
after work

Reduction of 
temperature in 

buildings

Nothing … Minimum… Weak emphasis Strong Very strong emphasis over the normal framework

E5 Energetic crisis and CSR
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E6 Energy costs savings (%)
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E7 Energy costs savings (EUR)



E8 Effect of energetic crisis on business
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Effectivity of work Economic outcomes Corporate culture Responsibility of 
social responsibility

Introducing new 
management 

systems

Interpersonal 
relationships

Very positive Rather positive No effect Rather negative Very negative expectations
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Survival of 
company

Achieving at least 
the previous level 

of profit

Achieving at least 
the current level 

of turnover

Achieving at least 
the growth of the 

company so far

Increasing the 
efficiency of 

processes

Preservation of 
existing jobs

Consolidation of 
corporate culture

Consolidation of 
market position

Very negative expectations Rather negative No effect Rather positive Very positive expectations

E9 Global crisis - perceptions
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